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Your Curriculum Video

LETUNg Yyour race in ot
of potential employers is
now much easier, reports
CAROLINE BELLINGER

ometimes, no matter how

well an applicant presents on i

paper, the real thing may not
measure up.

It's a problem many employers
face when hiring staff and can
often result in wasted time and
effort as they conduct interviews to
sort the beat from the rest.

Likewlse, an applicant might not
have an extensive job history bul has
excellent communication and perso-
nal skills ideal for certain industries,
such as sales and marketing.

For such reasaons Maarten Roosen
burg, Drake Express national man-
ager, developed Interactive Resume
— an online CV based around audio,
visual and written components.

The idea came Lo Roosenburg, 26,
and his friend Jamie Levy soon
after they had finished university.

“Tt was something which came
out of my own frustrations of hav-
ing completed a degree and then
not really marching into the job
that I wanted,” says Roosenburg.

“1 aimply waan't getting the inter-
views and that's how it all started,
Considering I had a bit of an IT

nd, I knew.there was bech-
nology out there that could help me.”

In the space of about eight
months, the pair had builllt and
developed the program before sell-
ing the idea to recrultment agency
Drake International,

Originally aimed at university
graduates, Interacltive Resume was
a first for Australla when it was
launched three years ago.

Now thousands of job seekers have
found work through the technology.

Last year, Roosenburg developed
Drake Express, an online job notice-
board where employera can review
the Interactive Resumes ol pre-
sereened candidates. It 1s similar to &
normal job noticeboard except in
thiz case, the client can see and hear
their prospective employess.

Interactive Resume i5 now of-
fered free to every person accepted
into Drake’'s recruitment service.

Job seekers begin the process by
uploading their text-based resume
into a template. They then record
their answers Lo 8 sel of standard,
first-round interview gquestions in
one of nine studios around the
country, including one in Sydney.

Candidates get a copy of the
questions before they go into the
studio and their answers are
prompled by an interviewer Lo pro-
mote a more natural response.

The candidates are then given a
link to their personalised site which
includes the video. a text coowv of
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resulta of a psychometric test.
Drake uploads the link to Drake
Express asz well as sending it to
potential employers who, with a
simple click of the mouse, are
presented with the candidate.

Roosenburg believes that once
employers have viewed the videos
they can easily compile a list for the
first round of Interviews.

"So0 while it's very much a promo-
tlonal tool for candidates, it's also
a short-listing tool for elients’”
Roosenburg sayvs,

“From a candidate’s point of view,

It iz also helplul for bulk and interna-
tonal recruitment and 15 being used
in the UK, North America, New
Zealand and China.

Job seekers nol accepled by
Drake can still purchase the Inter
active Resume package for $160.45.

The idea of interactive resumes is
also being pursued by Sydney-based
company Ete Media, which creales
and hosts Video OV (VOV) through
its recruitment website.

“T decided Lo research the technol-
ogy after seelng hundreds of quality

it's the chance to get a foot in the
door where you can préseént your
self in a way you just can’t on a piece
of paper. There are also possibly
people who say It disadvantages
them because they may not present
well, but at the end of the day we're
nol really showing the employer
anything they're not going to see in
an Interview.”

Roosenburg says Interactive Re-
sume has been popular in the sales,
marketing and cuslomer service in
dustry where presentation and com-
munication skills are highly valued.

because of the one-dimensional na-
ture of the traditional text CV." says
Ete Media managing director Phil
Dye and a former principal of &
privale marketing college.

“What 1 suggest i that the job
seeker e-mails the link to our site o
thelr potential employer in an e-mail
about a week after they've sent thelr
conventional OV, saying something
like ‘please click on the link below to
get a little more information on me”."”
I For mame information, vislt the sites
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